Doi Chaang Coffee Company is Proud to Acknowledge
Wicha Promyong’s Presentation at the
Asia-Pacific Economic Cooperation’s (APEC)

One Village Brand Seminar in Seoul, Korea

Wicha Promyong, President of Doi Chaang Original Cfiee Ltd. is recognized for his
“Great contribution to the APEC One Village Brand Seminar in the use of brands for local
development in APEC economies, which was held in &4, Korea, from June 23 to 25,
2010

The Korean Intellectual Property Office (KIPO)
and Asia-Pacific Economic Cooperation
(APEC) jointly hosted the “APEC One Village
Brand Seminar” at Sheraton Grand Walker Hill
Hotel in Seoul from Jun. 23 to 25. The purpose
of the seminar was to further help understand
the importance and the usage of brand power
and intellectual property rights (IPR).

The APEC One Village Brand Seminar was first
proposed by KIPO at APEC Intellectual
Property nghts Experts’ Group (IPEG) last yearaagy to assist developing countries.
The proposal was adopted unanimously by all 21 neemétions.




The representatives of various government
bodies and industries in the APEC region as
well as representatives of international
organizations and NGOs, and other relevant
experts shared their perspective and
experience of using brands for local
development.

The seminar was a chance to compare

different experiences and perspectives related

to branding and regional development. It also

shed light on future direction of international deapment assistance, now that Korea
gained membership to the Development Assistant Gtegrlate last year.

The keynote speech was given by the Convener cAReC Intellectual Property Rights
Experts’ Group Jorge Amigo and Deputy Director Gahef WIPO Wang Binying. The
seminar was composed of eight sessions and ondtaile meeting to wrap up.

The three day event also explored how APEC ecor®oare promote local products
through the use of branding strategies and IPRst@wld the role of government and
international bodies.

There was also an exhibition during the seminaiogen the same hotel of well-branded
local products from member economies to show hamdiing and intellectual property
can be used to promote local goods.



